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Few other industries require as much energy, passion, 
mental flexibility, and diligence. I was ready to join 
a team of highly intelligent and motivated people, 

working together to change the world... I had always 
been interested in tech. I thought, this was my time. 
– Charles Chuman, Sales Executive, ContextMedia
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Our programs will give you the skills, mindset, and network to build a career you love, doing work 
that matters. 

We’ll help you leverage your passions and build the technical skills, culture skills, and network that 
will launch you into the innovation industry in the areas of web development, web design, digital 
marketing, or sales and account management. 

Uniquely positioned at the center of tech ecosystems in Boston and New York, we’ve designed our 
programs to open new doors for you. In addition to expert training in the most in-demand skills, 
we offer personalized career mentorship and connections to the people and companies that will 
advance your career.

A B O U T  U S
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INTRODUCTION

Do you have the feeling that you could be contributing at a higher level? Does your career look 
good on paper, but you have yet to be inspired by your work? Maybe you are seeking new skills to 
get promoted or change roles within your current organization. Or, maybe you’d like to land a job 
at a more innovative company. 

If this is true for you, chances are you’re a builder—not just a worker. You want more, and you are 
not alone. According to a recent Gallup poll, 66% of Americans report feeling unfulfilled in their 
professional lives. Work takes up 30% of the average American’s life—so why do so many of us 
settle for an unfulfilling career? The short answer is, because change is hard. 

It’s hard to push against external momentum, and it’s hard to wrestle with our own fears. But, 
there is another way—a path of actionable achievement that includes skills training, network 
building, and purposeful career planning.

At Startup Institute, we’re training the workforce for the innovation economy. Now more than ever, 
it’s critical to keep your skills relevant, keep learning, and stay on pace with the rapidly changing 
needs of employers.

Are you ready to take your career to the next level?
 
Let’s begin.
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PROGRAMS TO LAUNCH YOUR 
CAREER INTO THE INNOVATION 
ECONOMY

Our programs feature preparatory skills support, an in-class immersive experience, and dedicated 
career coaching post-graduation. 

Whether you’re totally new to the material of your chosen track or already have some experience, 
we’ll provide you with learning resources to get you ready for the start of your program. Once the 
program is over, we’ll continue to support you—providing in-person career coaching, introductions 
to hiring managers, and guidance for negotiating salary and raises.

MARKETING

SALES

DESIGN

DEVELOPMENT

IN-CLASS 
EXPERIENCE
Technical skills training 
and interdisciplinary 
project work.

 PRE-
 WORK
Hit the ground 
running with virtual 
learning resources.

 CAREER 
 COACHING
In-person career coaching, 
intros to hiring managers, 
and salary negotiation.
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 STARTUP INSTITUTE 
PROGRAMS 

At Startup Institute, we’re training the workforce for the innovation economy. Now more
than ever, it’s critical to keep your skills relevant, continue learning, and stay on pace with 
the rapidly changing needs of employers. 

Coding, Design, Marketing and Sales courses at Startup Institute will help you build 
the technical skills, culture skills and networks that can launch amazing careers. 

Included in your program:
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1-4 Weeks
Pre-Work

Web Development

Web Design

Sales and Account Management

Digital Marketing

Yes.

12 Weeks
Nights and Weekends

8 Weeks
Career Support

$9500

T I M E L I N E T R A C K S

C O S T T I M E  T O  W O R K  D U R I N G
T H E  P R O G R A M ?
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DEVELOPMENT
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Start out with finding the right problem to solve. This is a combination of ‘what customers 
are asking for,’ ‘what customers don’t even know they want yet,’ and ‘what can be solved with 
something simple to understand and manage.’ – Radia Perlman
 

The US Bureau of Labor Statistics says web development job opportunities will grow 27% by 
2024. For the tech industry, startups, and established companies that want to innovate, a skilled 
developer is vital. 

Our web development track focuses on Ruby on Rails. RoR enables developers to get products 
to market quickly compared to other languages. For the fast-paced tech world, this means that 
companies can have an edge; for our students, this means that their skills are in-demand and 
highly employable. Using Rails as a vehicle, the web development coursework encourages logic 
and problem-solving skills that will enable you to overcome challenges no matter what language 
you’re working with. 

The program begins with the fundamentals of model-view-controller architecture. Lesson 
delivery includes a series of Rails labs and opportunities to work on real project deliverables, both 
individually and collaboratively. Weekly workshops will give you exposure to topics such as test-
driven development, git, AJAX, and APIs. Throughout the program, you’ll engineer deliverables that 
prove your abilities as an effective developer and teammate. 

Key Skills And Capabilities 
• Setting up a dev environment: brew, Xcode, RVM, git 
• MVC basics: intro to model-view-controller architecture 
• Building and testing a Rails application 
• Source control management and cloud-based deployment 
• Employing collaborative approaches to overcome coding challenges

12
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Pre-work 
(1-4 weeks)

Programming basics for non-programmers

Intro to Ruby on Rails

WEB DEVELOPMENT CURRICULUM

Week 1

Web Development Curriculum

Technical skills        Industry immersion        Career development        Culture skills         Mentorship        Networking        Cross-disciplinary work

PA R T-T I M E  P R O G R A M

Curriculum overview

Guiding principles of web development

Introduction to web architecture

Development processes and Agile

Core Curriculum Network & Immersion Activities

Post-grad
(8 weeks)

Career coaching & support

NOTE: Coursework and timing may differ by location. Other topics could be covered based on student needs and emerging business trends.

Week 2

Week 3

Week 4

Week 5

Week 6

Week 7

Week 8

Introductions & program overview

Goal setting & action plans

Alumni Q&A panel

New student happy hour

Mentor sessions Coffee chats

Getting started with Git & other tools

Bulding a Rails app: Part 1

Debugging tools

Building a Rails app: Part 2

Code reviews & the peer review process

Cyber security

Authentication & validation

Problem solving processess

Building a Rails app: Part 4

Mailers & dashboard: Part 2

Authorization & AJAX

Mentor sessions

Crafting a career theme

Agile & lean methodologies

Idea Hack

Mentor sessions

EQ & communication styles

Introverts & extroverts

Your personal narrative

Partner project kick-off

Fireside chats

Coffee chats

Coffee chats

Partner project

Partner project

Fireside chats

Coffee chats

Mentor sessions

Mock interviews

Mentor sessions

REST, CRUD, & APIs

Code reviews: Part 2

Big data

Résumé/LinkedIn workshopping

Event networking

Mentor sessions

Mailers & dashboards: Part 1

Résumé/LinkedIn workshopping

Mentor sessions

Partner project

Coffee chats

Partner project

Fireside chats

Coffee chats

Partner project

Coffee chats

Week 9

Week 10

Week 11

Week 12

Categories

Code reviews

Presentation skills

Mentor sessions

Hiring Partner Fair

Fireside chats

Coffee chats

Open Doors Party

Partner project

Partner project

Coffee chatsCode reviews & time to build Pitch practice

Mentor sessions

Code reviews & feedback on projects Pitch practice

Negotiating salary & promotions

Mentor sessions

Partner project presentations

Coffee chats

The integrated team: crosstrack knowledge share Mentor sessions Talent Exposition

Rails application structure

Building a Rails app: Part 3

Basic testing

Styling & catching up
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Programming can be learned on your own. 
Motivation and learning to work with others is a 

different story. Startup Institute helped put me in  
a room with other passionate and driven individuals 

who taught me how to collaborate and pushed me 
to want to get better. I find that experience to be 

invaluable in my day-to-day work.
– Brice Lin, Software Engineer, Spotify

“
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Pre-Work: Virtual Learning Resources
(1-4 weeks prior to your start date, dependent upon your experience level)
Hit the ground running with our suite of virtual learning resources. Whether you’re a programming 
novice or already have some coding experience, we’ll provide you with lesson guidance and online 
learning options to get you up-to-speed with the fundamentals of back-end development. Lessons 
include: Programming Basics for Non-Programmers, Intro to Ruby on Rails, and more. 

NOTE: A full four weeks of preliminary work may be required for those with no technical experience.

Guiding Principles of Web Development
Your web development program begins with an overview of the curriculum. You’ll be introduced 
to the key principles that guide the work of successful developers as they tackle challenges. 

Rails Application Structure 
Get an in-depth look at the Rails application structure, MVC, dynamic client-side behavior, writing 
tests, git branching, and debugging. 

Getting Started with GitHub 
Learn about version control and why it’s important. Tour GitHub and its main features, focusing 
on how it aids great developers and development teams. Create a static webpage project using 
HTML, CSS, and JavaScript files, then check your project into git and push to GitHub. 

Development Processes 
Explore various development methodologies, such as agile, scrum and waterfall, and how these 
practices strengthen team dynamics while enabling new products to get to market faster. Delve 
into the development process behind a product that your instructor built to see and investigate 
both applications of and divergences from these practices. Consider which processes to apply to 
your own project and begin to execute on these ideas. 

REST, CRUD, & API’s
Scope your track project, architecture resources, and understand how routing is related. Gain 
experience with CRUD storage functions and understand their roles in creating database-driven 
web apps, while leveraging RESTful APIs to develop a more performant, maintainable, and scalable 
service. 

Building a Rails App 
Explore the architecture of the web, breaking down key concepts of web development, RoR, 
and open-source frameworks. Then, build your first Rails app with the support of an expert 
practitioner and David Kehoe’s Learn Ruby on Rails. 

COURSEWORK
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Code Reviews 
Get formal feedback on your code from practitioners and learn from the work of other members 
of your track.

Authentication, Validation, & Basic Testing 
Learn how sessions, browser cookies, and flashes persist data between requests, and how 
authentication is built in Rails. Explore the different components required in an authentication 
system and learn about the most common authentication solution, Devise. Learn to ensure only 
valid data is saved to your database and how to troubleshoot validation errors. 

Mailers & Dashboards 
Set up a mailing framework from the command line in Rails. Discover how mailers are similar to 
controllers and models, how to pass instance variables from the mailer to the mailer view, and 
how to send email directly from the console. 

Authorization & AJAX 
Understand the nuances between authorization and authentication and implement a role-based 
authorization with Devise. Create a simple “voting” system in Rails. Apply AJAX in a RoR setting and 
explore ActiveRecord. 

Categories 
Understand key terminology and be able to apply “has_many associations” in both Rails and SQL. 
Discover how to seed data, then practice changing seed data to a variety of categories on your 
own. Create a category resource and send category data for your track project. 

Styling 
Learn best practices and hacks for styling a Rails application using a framework like Bootstrap. 
Learn how to upload images and menus to a cloud service, and implement these stylistic 
adjustments on your application. 

The Integrated Team 
Product teams can’t work in silos. To optimize performance and opportunities, employees 
need to be clear on how each member of the team fits into the big picture. In this session, 
you’ll collaborate with students from other tracks to discover how your roles integrate and 
communicate. 

Track Deliverables 
• GitHub repo 
• Reservster app or a project of your choice

COURSEWORK
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WEB DEVELOPMENT 
GRADUATES ARE EMPLOYED BY:
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WEB
DESIGN
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I feel like I won the job lottery. We have the best 
company culture at Fresh Tilled Soil. I get to work 

with a bunch of incredibly talented individuals and 
build awesome and meaningful products. Everyone 

here really loves what we do, and it shows.
– Hamy Pham, UI UX Designer, Fresh Tilled Soil

“
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To design is to communicate clearly by whatever means you can control or master. – Milton Glaser
 

Our web design track will train you in front-end development and interface design with an 
emphasis on user-centered principles. You’ll juggle code and design as you learn how the most 
innovative companies create great digital products. 

As a web designer, you will be tasked with taking a product and turning it into an experience. You’ll 
need to balance dynamic visuals and interactivity with optimal performance. 

Built on the product development life cycle, the curriculum simulates real-life challenges to 
prepare you to successfully take a project from concept to launch. Lesson delivery focuses on 
teaching relevant industry languages such as HTML, CSS, JavaScript, and jQuery. You’ll also get 
hands-on experience with local designers to learn how to work quickly and take your designs to 
the next level through wireframing, low-fidelity mockups, and rapid prototyping. 

Key Skills And Capabilities 
• HTML, CSS, CSS3, JavaScript, and jQuery 
• UI, UX, and user-centered design 
• Best practices and techniques for responsive design 
• Wireframing, low-fidelity mockups, and rapid prototyping 
• Effective portfolio presentation

21
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WEB DESIGN CURRICULUM

Week 1

Web Design Curriculum

Technical skills        Industry immersion        Career development        Culture skills         Mentorship        Networking        Cross-disciplinary work

Pre-work 
(1-4 weeks)

CSS & HTML

PA R T-T I M E  P R O G R A M

Curriculum overview

Intro to professional web design & development

Your portfolio

Design thinking & tools

Design sprint

UX Fundamentals

Core Curriculum Network & Immersion Activities

Post-grad
(8 weeks)

Career coaching & support

NOTE: Coursework and timing may differ by location. Other topics could be covered based on student needs and emerging business trends.

Week 2

Week 3

Week 4

Week 5

Week 6

Week 7

Week 8

Introductions & program overview

Goal setting & action plans

Alumni Q&A panel

New student happy hour

Mentor sessions Coffee chats

Hacking typography

Best practices & CSS3

Information architecture

Information architecture, continued

UI, UX, & user-centered design

Responsive design & CSS frameworks

Navigation & flow

Navigation & flow continued

Careers in web design

JavaScript foundations, loops, & if statements

Intro to jQuery & JS libraries

Mentor Sessions

Crafting a career theme

Agile & lean methodologies

Idea Hack

Mentor sessions

EQ & communication styles

Introverts & extroverts

Your personal narrative

Partner project kick-off

Fireside chats

Coffee chats

Coffee chats

Partner project

Partner project

Fireside chats

Coffee chats

Mentor sessions

Mock interviews

Mentor sessions

Fonts, positioning, & layouts

UI, UX, & user-centered design, continued

Portfolio review

Wireframing & rapid prototyping

Résumé/LinkedIn workshopping

Event networking

Mentor sessions

Portfolio review

Résumé/LinkedIn workshopping

Mentor sessions

Partner project

Coffee chats

Partner project

Fireside chats

Coffee chats

Partner project

Coffee chats

Week 9

Week 10

Week 11

Week 12

User research methods

JavaScript functions, arrays, & objects or UX/UI stability testing

Presentation skills

Mentor sessions

Hiring Partner Fair

Fireside chats

Coffee chats

Open Doors Party

Partner project

Partner project

Coffee chats

User research methods
JavaScript functions, arrays, & objects or UX/UI stability testing Pitch practice

Mentor sessions

Portfolio workshopping Pitch practice

Negotiating salary & promotions

Mentor sessions

Partner project presentations

Coffee chats

The integrated team: crosstrack knowledge share Mentor sessions Talent Exposition
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Pre-Work: Virtual Learning Resources
(1-4 weeks prior to your start date, dependent upon your experience level)  
Hit the ground running with our suite of virtual learning resources. Whether you’re new to web 
design or already have some experience, we’ll provide you with lessons about design thinking and 
online learning options to get you up-to-speed with the fundamentals of front-end development. 
Lessons include: CSS and HTML Basics, UX Fundamentals, and more. 

NOTE: A full four weeks of preliminary work may be required for those with no technical experience.

Introduction to Professional Web Design & Development 
Learn about employment opportunities for front-end developers, visual designers, and product-
related jobs. An expert designer will discuss and answer questions about the skills, expectations, 
challenges, and demand for designers in the tech ecosystem. 

Product Cycle & Understanding Agile Methodologies 
Gain insight into how agile methodologies, such as scrum and waterfall, can bolster team 
communication, collaboration, and organization. 

Design Thinking & Tools 
Understand the design process, and learn about tools and methodologies that can be leveraged 
at each stage of the design process. 

UI, UX, & User-Centered Design 
Engage with the design process from start to finish, diving into concepts like affordance, 
manufacturing cues, and usability. Learn how to critique work constructively and why you need to 
test and iterate on your designs. 

Wireframing & Rapid Prototyping 
Wireframing and prototyping lets designers focus on the basic structure and flow of a product, 
without getting caught up in the final aesthetics. Learn how and when to use these tools 
successfully and efficiently to inform your design. Experiment with wireframing and rapid 
prototyping software, and conduct basic user testing. 

Fonts, Positioning, & Layouts 
Add fonts and images to a website while experimenting with elements of page layout and 
stylization. Consider out-of-the-box solutions and survey the design work of an instructing 
practitioner to uncover practical applications of CSS frameworks.

COURSEWORK
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Best Practices & CSS3 
Learn best practices for HTML and CSS and why they matter. Deepen your contextual 
understanding of CSS3 by diving into its history, benefits, and compatibility challenges. 
Understand the pros and cons of various CSS frameworks and how to make relevant data 
visualizations. 

Responsive Design & CSS Frameworks 
Understand the basics of responsive design, setting breakpoints, and how responsive design 
can be made easier using CSS frameworks. Experiment with responsive design on your own 
deliverables and get expert feedback on your work. 

JavaScript Foundations, Loops, & If Statements 
JavaScript allows front-end developers to not only style content, but also add a layer of interactivity 
to a website. Set up your environment for using JavaScript and begin to learn and interact with the 
language by coding expressions, variables, conditionals, and looping statements. 

Navigation & Flow 
Learn to optimize products for an intuitive user experience by designing elegant navigational flows 
and elements. You’ll consider current and historical standards, best practices, and various form 
factors, from desktop to mobile devices. 

jQuery & JS Libraries 
jQuery makes it faster and easier to add JavaScript to a website by utilizing pre-written functions. 
Transition from coding JavaScript to learning jQuery functions, from effects and animations to 
content filters. 

JavaScript Functions, Arrays, & Objects 
Advance your JavaScript knowledge with functions, arrays, and objects. Learn and practice with 
coding exercises and deepen your JavaScript skills to fit your individual goals.

Information Architecture
IA is the practice of organizing information on a website or product to support user experience 
and navigation. Learn to structure web content to improve discoverability by understanding 
theories such as mental models and cognitive load.

User Research Methods & Usability Testing 
Deepening your understanding of user research methods, focus in on the value of usability testing 
in product design. Learn when to test, how to test, and what to do with your findings. You’ll work 
with a team to perform usability testing and present your analyses. 

COURSEWORK
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Portfolio Reviews 
Receive constructive feedback on your portfolio from an experienced designer and members of 
your track during two formal review sessions, at the middle and end of the program. 

The Integrated Team 
Product teams can’t work in silos. To optimize performance and opportunities, employees need 
to be clear on how each member of the team fits into the big picture. In this session, you’ll 
collaborate with students from other tracks to discover how your roles integrate. 

Track Deliverables 
• Portfolio 
• Design Challenge products

WEB DEVELOPMENT 
GRADUATES ARE EMPLOYED BY:

COURSEWORK
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Our job is to connect to people, to interact with them in a way that leaves them better than we 
found them, more able to get where they’d like to go. – Seth Godin 
 

Great marketers are able to anticipate their customers’ needs and then create the opportunity 
for a sale to occur. As a digital marketer, you’ll be tasked with designing campaigns that speak to 
multiple audience segments, inspire potential customers into action, and have clear metrics to 
gauge success. 

Marketing is a broad discipline that includes branding, content development, email marketing, 
paid advertising, and analytics. Marketers in the innovation industry are scrappy, creative, and 
agile—able to drive big growth on a small budget and with limited resources. 

Our digital marketing track will train you to become a comprehensive digital marketer: 
performance and content marketing, plus a focus on generating actionable insights from data 
analytics. Lesson delivery focuses on relevant industry tools like Google Analytics, AdWords, and 
MailChimp. You’ll get hands-on experience with SQL and implement SEO best practices on your 
own landing page and customized blog. To deliver on these goals, you’ll learn content strategies to 
organically improve your rankings. 

Key Skills And Capabilities 
• Understanding the marketing-sales funnel
• Identifying target audiences, and creating customer acquisition strategies 
• Creating a content strategy and keyword usage plan to increase web traffic
• Placing, testing, and optimizing paid advertising 
• Optimizing landing pages and email campaigns for conversion
• Measuring marketing effectiveness with analytics platforms

28
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“I’m working with people who are leaders within 
the industry. I’m seated next to people who are 

extremely accomplished and have done absolutely 
amazing things in their short careers—there are 31 to 
36 year olds who are on fire. I love that about my job.

– Franklin Ramirez, Mobile Advertising, Twitter



34

DIGITAL MARKETING CURRICULUM

PA R T-T I M E  P R O G R A M

Week 1

Digital Marketing Curriculum

Technical skills        Industry immersion        Career development        Culture skills         Mentorship        Networking        Cross-disciplinary work

Pre-work 
(1-4 weeks)

HTML & CSS

Curriculum overview

The marketing-sales funnel

Intro to professional marketing

Talent Exposition

Customer acquisition

Content marketing

Core Curriculum Network & Immersion Activities

Post-grad
(8 weeks)

Career coaching & support

NOTE: Coursework and timing may differ by location. Other topics could be covered based on student needs and emerging business trends.

Week 2

Week 3

Week 4

Week 5

Week 6

Week 7

Week 8

Introductions & program overview

Goal setting & action plans

Alumni Q&A Panel

New student happy hour

Mentor sessions Coffee chat

Paid vs organic acquisition

Design for conversion

Search engine optimization

Paid search marketing

Paid social media & facebook ads

Paid social media & facebook ads, continued

Mentor sessions

Crafting a career theme

Agile & lean methodologies

IdeaHack

Mentor sessions

EQ & communication styles

Introverts & extroverts

Mentor sessions

Fireside chats

Coffee chats

Partner project kick-off

Coffee chats

Partner project

Partner project

Fireside chats

Coffee chats

Mentor sessions Coffee chats

Partner project

Mock interviews

Résumé/LinkedIn workshopping

Mentor sessions Partner project

Fireside chats

Coffee chats

Mentor sessions

Content strategy, continued: Intro to blogging & wordpress

Organic social media

Defining your target market

The lean, mean, marketing machine

Content strategy

Measuring organic traffic, engagement, & conversions Your personal narrative

Résumé/LinkedIn workshopping

Event networking

Measuring paid acquisitions

Structured query language

Lead nurturing & email marketing

Measuring & optimizing your email marketing

Coffee chats

Partner project

Week 9

Week 10

Week 11

Week 12

Digital marketing panel

Advanced analytics or advanced content strategy

Project work
Mentor sessions

Presentation skills

Hiring Partner Fair

Fireside chats

Coffee chats

Partner project

Open Doors Party

Advanced analytics or advanced content strategy

Mentor sessions

Pitch practice Coffee chats

Partner projectProject work

Project reviews Pitch practice

Negotiating slary & promotions

Mentor sessions

Coffee chats

Partner project presentations

Mentor sessionsThe integrated team: crosstrack knowledge share
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Pre-Work: Virtual Learning Resources
(1-4 weeks prior to your start date, dependent upon your experience level) Hit the ground running 
with our suite of virtual learning resources. Whether you’re new to digital marketing or already 
have some experience, we’ll provide you with lesson guidance and online learning options to help 
you get ready for the start of your program. Lessons include CSS and HTML, Fundamentals of A/B 
testing, Customer Acquisition, and more.

The Marketing-Sales Funnel 
We kick off technical skills training with a tour of the marketing-sales funnel and break down the 
components of developing a strategy from the ground up. We’ll discuss PR and branding, social 
media, content and SEO, and paid search to discover at what point in the funnel each of these 
strategies are most useful, and how these pieces come together to create an effective marketing 
mix. You’ll learn the key differences between B2C and B2B marketing and gain real-life experience 
developing marketing plans for local companies.

Defining Your Target Market
Identifying a target customer allows marketers to efficiently and effectively focus their budget and 
brand message on a specific market that is most likely to buy their product. In this session, you’ll 
consider strategies for discovering product-market fit. You’ll learn how to conduct market research 
and analysis to develop an understanding of who your customers are and why they buy from you, 
and you’ll craft user personas to help bring these buyers to life.

The Lean, Mean, Marketing Machine
An effective marketing department will choose to focus on either demand generation or lead 
generation as the primary business-driver. Startups and rapidly growing companies tend to 
concentrate on lead generation strategies that focus on capturing the information of potential 
buyers. This session will discuss how messaging, promotions, and navigation paths are designed 
to funnel individuals through a form and into your database creating new contacts for your 
marketing and sales team to pursue. 

Design for Conversion 
The best marketers keep their finger on the pulse of the human psyche to drive engagement. 
Learn to leverage data intelligence to design conversion-optimized webpages for a specific 
marketing campaign. A/B test your pages to strengthen performance and analyze existing landing 
pages for improved performance. 

COURSEWORK
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Paid vs Organic
A strong marketing strategy uses both push and pull strategies to be found and to acquire 
customers online. Discover how to use both organic and paid acquisition strategies to drive more 
traffic and leads for your business. At the same time, learn the different elements that make 
up a content  marketing campaign, how these relate to organic search, and why this strategy is 
especially effective for high-growth companies.

Search Engine Optimization
Learn tips, tricks, and best practices for boosting your company’s rankings for organic search, 
while gaining a high-level understanding of how SEO fits into an content marketing strategy. We’ll 
discuss the nonstop evolution of the SEO landscape and proven tactics. 

Content Strategy 
Engage in exercises that will challenge you to develop a content strategy framework from scratch. 
Explore the various aspects of what makes an effective piece of content, and practice keyword 
research to optimize one of your own blog posts.

Blogging
This session will develop your understanding of content optimization best practices and how to 
utilize native tools. Diving deeper into WordPress, you’ll discover the technical aspects of content 
development, learning how to create visually appealing content and optimized blog posts using 
HTML/CSS.

Organic Social Media Marketing
Assess the most popular social media platforms to determine which are appropriate for a 
particular brand or initiative. Learn how to amplify the reach of your content, driving site traffic 
and conversions via social media channels and understand how to leverage scheduling and 
analytics tools. 

Measuring Organic Traffic, Engagement, & Conversions
Monitor and analyze web traffic alongside engagement to understand customer behavior. 
This session will teach you to measure the effectiveness of your content strategy using Google 
Analytics.

Paid Search Marketing
Develop and plan a campaign driven by paid-search strategies and measured by key performance 
indicators. Learn the principles of building a successful AdWords campaign, driving traffic to your 
site and collecting leads for the lowest cost possible by researching and bidding on keywords, 
then analyzing their effectiveness. 

COURSEWORK
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Paid Social Media & Facebook Ads
Social media platforms are filled with hundreds of millions of consumers, and marketers 
have learned to use these channels as a powerful driver of leads and sales. Learn to evaluate 
social media advertising platforms alongside your business goals and leverage social as a paid 
acquisition channel. Run a brief Facebook Ad campaign to experiment with generating leads while 
tracking your return on investment.

Measuring Paid Acquisitions
Become a data-driven marketer, allowing the numbers to dictate your next move. This session will 
challenge you to delve deeper into Google Analytics to discover new measurement tactics that will 
ensure you get the best return on your paid search and social campaigns.

Structured Query Language
Marketers need to be able to segment their databases to draw meaningful conclusions about 
customers. Practice running SQL queries to be more insightful and self-reliant—without the need 
for a developer. 

Lead Nurturing & Email Marketing
Find, engage, and convert new customers directly from their inbox. Learn to run a focused, 
targeted lead nurturing campaign that drives results by understanding email best practices and 
gain experience in marketing automation and segmentation. 

Measuring & Optimizing Your Email Marketing
Explore the metrics behind your email marketing. Learn to analyze your open and click rates and 
practice A/B testing your emails to create better optimized campaigns. 

Advanced Analytics
Dig deeper into Google Analytics by engaging with advanced features, including creating custom 
dashboards, mobile tracking, multi-channel funnels, and filters.

Track Deliverables
• Content strategy for personal WordPress site
• Paid social media advertising campaign
• A 10-day automated email program

COURSEWORK
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I wake up every morning and think to myself, ‘How far can I push the company forward in the 
next 24 hours?’ – Leah Busque
 

The sales and account management track will prepare you to masterfully nurture a sales funnel, 
and to convert prospects into loyal customers. 

Selling for high-growth requires resourcefulness. Salespeople at rapidly growing companies face 
a unique set of challenges. Whether you want to work for an early-stage company, a mid-level 
organization, or enterprise-level—driving double-digit growth takes a specific skill set. Our sales 
and account management track will train you to excel in the most critical revenue-driving role. 
From prospecting and lead generation to account management, you will learn that sales is both an 
art and a science. 

The curriculum focuses on developing the essential skills for selling in the innovation sector, and 
provides tools and processes for managing the sales cycle. Lesson delivery emphasizes a practical 
and interactive approach, as salespeople from local companies share their expertise and lessons 
from their own experience. Instructional presentations are supported by hands-on challenges that 
invite students to engage with the tools, strategies, and problem-solving techniques that make it 
possible possible for salespeople to succeed. 

Key Skills And Capabilities 
• Customer engagement throughout the sales cycle 
• Objection handling and closing techniques 
• Inbound and outbound sales strategies and best practices 
• Managing long-term customer relationships 
• Defining expectations and relationship building with your sales manager and team
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SALES & ACCOUNT 
MANAGEMENT CURRICULUM

Week 1

Sales & Account Management Curriculum

Technical skills        Industry immersion        Career development        Culture skills         Mentorship        Networking        Cross-disciplinary work

Pre-work 
(1-4 weeks)

How to build a sales funnel

PA R T-T I M E  P R O G R A M

Curriculum overview

Essential skills for selling: Part 1

Essential skills for selling: Part 2

What makes a good salesperson?

Storytelling for startups

Core Curriculum Network & Immersion Activities

Post-grad
(8 weeks)

Career coaching & support

NOTE: Coursework and timing may differ by location. Other topics could be covered based on student needs and emerging business trends.

Week 2

Week 3

Week 4

Week 5

Week 6

Week 7

Week 8

Introductions & program overview

Goal setting & action plans

Alumni Q&A panel

New student happy hour

Mentor sessions Coffee chats

Essential skills for selling: Part 3

Sales cycle

Sales project: tools, skills, and processes

Lead generation

Project work

Writing proposals

Closing the sale

Sales presentations

Managing rejection & building resilience

Sales management

Storytelling & the sales process

Mentor Sessions

Crafting a career theme

Agile & lean methodologies

Idea Hack

Mentor sessions

EQ & communication styles

Introverts & extroverts

Your personal narrative

Partner project kick-off

Fireside chats

Coffee chats

Coffee chats

Partner project

Partner project

Fireside chats

Coffee chats

Mentor sessions

Mock interviews

Mentor sessions

CRMs & Salesforce, continued

Exploring needs & options

Handling objections

Résumé/LinkedIn workshopping

Event networking

Mentor sessions

Technical presentations & demos

Résumé/LinkedIn workshopping

Mentor sessions

Partner project

Coffee chats

Partner project

Fireside chats

Coffee chats

Partner project

Coffee chats

Week 9

Week 10

Week 11

Week 12

Selling small ticket items

Account strategies & competitive selling

Presentation skills

Mentor sessions

Hiring Partner Fair

Fireside chats

Coffee chats

Open Doors Party

Partner project

Partner project

Coffee chats

Project work

Selling in the innovation sector Pitch practice

Mentor sessions

Project reviews Pitch practice

Negotiating salary & promotions

Mentor sessions

Partner project presentations

Coffee chats

The integrated team: crosstrack knowledge share Mentor sessions Talent Exposition

Outbound sales & the pitch

CRMs & Salesforce

Selling with emails

Negotiations

Big ticket items & enterprise selling

Motivational selling
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“The sales track prepared me for my current job in a few 
ways. The network has been incredibly helpful. I also 
learned how to cope with ambiguity and figure things 
out. The big one is, in any company, no one is going to 

be there to give you direction or hold your hand. In 
my case, there are a whole bunch of resources at my 

disposal, but I had to learn how to be scrappy.
– Kyle Cushing, Lead Account Executive, Hired, Inc.
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Pre-Work: Virtual Learning Resources
(1-4 weeks prior to your start date, dependent upon your experience level)
Hit the ground running with our suite of virtual learning resources. Whether you’re new to sales or 
already have some experience, we’ll provide you with lesson guidance and online learning options 
to help you get ready for the start of your program. Lessons include How to Build a Sales Funnel, 
Storytelling for Startups, and more. 

Overview of the Sales Curriculum 
We kick off the immersive with a high-level tour of guiding principles and course objectives. 
Discover frameworks for selling and strategy, and learn about a range of employment 
opportunities in the tech sector. 

Essential Skills for Selling 
Great salespeople approach their craft in the same way great athletes and musicians do: always 
practicing, always refining. In these sessions, you’ll develop strategies to build rapport and 
increase customer engagement. You’ll develop key skills for the entire sales process—for opening 
the conversation, using questions to define needs, qualifying and overcoming objections, and 
closing the sale. 

What Makes a Good Salesperson? 
Expert practitioners will share their perspectives on the characteristics that distinguish exceptional 
salespeople and account managers. They’ll share relevant and actionable advice on high-growth 
sales tactics. 

Sales Cycle 
Learn specific principles, tools, and selling techniques to successfully advance a lead from 
prospect to sale and yield loyal long-term customers. 

Lead Generation 
Many tools exist for identifying possible customers. The lead generation module invites you to 
think outside of the box to discover tools for pre-sales research, empowering you to identify 
the best means of lead gen for your future company and industry. At the same time, you’ll build 
leadership capacity, exploring the relationship between sales and marketing to understand how 
these two teams work together to create a powerful force. 

CRM & Salesforce 
Learn to use Customer Relationship Management (CRM) systems to manage interactions with 
customers. Complete assignments in platforms such as Salesforce and receive expert feedback on 
your progress and performance. 

COURSEWORK
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Outbound Sales & the Pitch 
Demonstrate the essentials of outbound selling by preparing scripts and pitching your product in 
a way that clearly relates to the customer’s organization and priorities. 

Exploring Needs & Options 
Before offering solutions, salespeople have opportunities to develop a more precise 
understanding of their customers’ needs. This session will teach you to work with customers to 
define the gaps between the optimal solution and their current situations by focusing on needs, 
consequences, and benefits. 

Selling with Emails
Email has increasingly become the primary way to introduce yourself and your products to 
customers. In this session, you will learn what differentiates good emails from those that are 
annoying intrusions: not read—or worse, not opened. 

Proposals 
A well-written proposal builds credibility and trust in you and your company. A poorly written 
document can kill a sale. This workshop will teach you the structure for developing a successful 
proposal. 

Sales Presentations 
Gain hands-on experience using the information gathered in the early phases of the selling 
process to develop a winning presentation. 

Managing Rejection & Building Resilience 
It is crucial for salespeople to have a thick skin. Learn methods for staying positive and building 
resilience in the face of rejection. 

Technical Presentations & Demos 
This session builds on your presentation and pitching skills. You’ll discover strategies for 
organizing and conducting product demos so that your customers clearly understand how the 
product will work for them. 

Sales Management 
In this two-part module, you’ll focus on the goals of your future manager, developing a framework 
for working successfully with sales management staff and measuring performance. Sales 
managers will join the conversation to discuss how they set goals, conduct planning sessions, and 
use coaching and feedback to improve performance for salespeople and account managers. 

Closing the Sale 
Explore strategies and best practices for sealing the deal. This session will look at tools for 
advancing a sale that is “stuck” because of multiple decision-makers, changes in the customer’s 
organization, delays, and more. 

COURSEWORK
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Big Ticket Items & Enterprise Selling 
Do big ticket items or selling to customers in large and complex organizations require unique 
approaches? In this session, you’ll learn tactics for selling higher-cost products and working with 
enterprise-wide selling processes. 

Selling Small Ticket Items 
Gain insight into the pacing of the sales process and other adaptations required for selling small 
ticket items with long-term impact. In this session, you’ll learn from the experiences of salespeople 
in the trenches as they share anecdotes of their objectives and challenges, as well as the tactics 
that successfully moved their negotiations forward. 

Motivational Selling 
Empathy and an understanding of the individual motivations of a customer are often the keys to 
a salesperson’s success. Learn the three main categories of motivation and determine how those 
motivations can be addressed during the sales process. 

Storytelling & the Sales Process 
When done right, compelling examples and success stories enrich presentations and sales 
conversations. This workshop will teach you to craft sales narratives that are memorable, succinct, 
and credible. 

Account Strategies & Competitive Selling 
Learn how salespeople and account managers work with colleagues to develop strategies for 
existing accounts and prospects. 

The Integrated Team 
Sales teams can’t work in silos. To optimize performance and opportunities, employees need to be 
clear on how each member of the team fits into the big picture. In this session, you’ll collaborate 
with students from other tracks to discover how your roles integrate and communicate. 

Track Deliverables  
• The Sales Challenge: Putting strategies into action for a competitive sales initiative 
• Sales Project: Build a comprehensive sales plan based on client needs

COURSEWORK
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SALES & ACCOUNT MANAGEMENT 
GRADUATES ARE EMPLOYED BY:

44





50

The Core Curriculum brings students together across tracks for career-planning workshops, 
emotional intelligence (EQ) discussions, and cross-functional projects for local companies. 

The Core is the heart of the Startup Institute experience, and it’s designed to cultivate the qualities 
that will take you from good to great. These qualities include: developing a growth mindset, 
excellence at cross-disciplinary collaboration, and cultivating a powerful network. 

No matter which track you choose, all students receive the same Core training.

W O R K S H O P S  &  C R O S S - D I S C I P L I N A R Y  T R A I N I N G

Culture Skills 
Prepare to take on progressive leadership roles with a series of exercises that will challenge you to 
acknowledge your weaknesses and leverage your strengths when working with others.

Sessions Include: 
• Emotional Intelligence
• Communication Styles
• Introverts & Extroverts
• Agile/ Lean Methodologies
• Team Leadership Skills

Career Development 
Engage in workshops designed to take your career to the next level. Learn about topics from 
personal branding and crafting your résumé to acing the interview and negotiating salary; we’ll 
equip you with the tools to achieve your goals.

Sessions Include: 
• Goal Setting & Action Plans
• Crafting a Career Narrative
• LinkedIn/ Résumé Positioning
• Networking
• Mock Interviews
• Negotiating Salary & Promotions
• Presentation Skills

Cross-Functional Dynamics 
As part of a growing company, it is critical that you maintain open lines of communication as you 
collaborate and juggle a range of responsibilities. You’ll continue to build on culture skills and 
apply your technical learning to solve problems on cross-disciplinary teams.

C O R E  C U R R I C U L U M
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Activities Include: 
• Partner Project
• Hackathons
• Core Workshops

Mentorship 
Our program staff is here to support you every step of the way. You’ll have the opportunity to 
meet with a staff member each week for an individualized mentor session, during which you’ll 
address your goals, develop action plans, and conquer roadblocks.

Network
Every aspect of our program is designed to turbocharge your professional network. Events 
that develop real relationships with industry experts and potential employers are built into the 
curriculum so you leave with the power of our community behind you. 
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Startup Institute gave me the orientation to the tech 
scene that I needed in order to feel knowledgeable and 

welcome. Transitioning from the arts, I had never worked 
with HubSpot, hadn’t heard of Salesforce, and didn’t really 
know what UX meant. Now I feel like I’m in the know and 

can hold my own in conversations with other techies.
– Emily Griffin, Content Marketing Manager, 3PlayMedia
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The Partner Project is designed to give you hands-on experience. Working to solve a real problem 
for one of our partner companies, you’ll be exposed to what it’s like to work on a cross-functional 
team at a high-growth company.

Hands-On Learning 
• Experience being part of an agile, multi-functional team 
• Develop solutions that create tangible results 
• Get an inside look at the culture of an innovative company
• Receive coaching and feedback from practitioners 
• Gain valuable insight about job opportunities 

PA S T  P R OJ E C T S 

Company: The Grommet 
Challenge: Redesign a company’s career page and develop on-brand materials, resources, and 
processes to support hiring initiatives. 

Company: Hudl 
Challenge: Explore the full product development cycle, from research to design, development, 
and testing to optimize user engagement. 

Company: Krossover 
Challenge: Build a community platform that incorporates gamification, social media, a leader 
board, chat function, technical support, and administrative tools. 

Company: MediaMath 
Challenge: Develop a multi-channel social media strategy and supporting content to drive brand-
awareness.

Company: Reelio
Challenge: Design and build a fully optimized landing page for Reelio U to help promote this new 
learning platform. 

Company: SessionM 
Challenge: Document research on current mobile marketing cloud, suggest new improvements 
with wireframe designs for onboarding experience, and develop a mid to high fidelity prototype.

T H E  PA R T N E R  P R OJ E C T
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THE PARTNER PROJECT

You’re going to be networking with people who are really the cornerstones of the community. 
You have the benefit of not only seeing what the entrepreneurial experience is like, but also 
having—at arm’s length—some of the world’s greatest talent in terms of forming ideas, forming 
companies, guiding companies, and funding companies. – Tom Hughes, Co-Founder at IdeaLab, 
formerly Creative Director at Apple, Instructor at Startup Institute 

Fact: At least 70% of jobs are found through networking. – US Bureau of Labor Statistics
 

Whether you’re looking for a new gig or are focused on advancing your career, a powerful network 
is the most valuable asset you can have. 

Why Network? 
• Gather intel about job opportunities 
• Get facetime with the people looking to hire 
• Build your personal brand 
• Connect with key players in your industry 
• Learn how to grow your career and skill sets 
• Develop alliances to help scale your organization 

The tech community is tight-knit, and many job opportunities are never listed online. More often 
than not, founders and hiring managers will rely heavily on their networks and past interactions; 
preferring to find what they need organically before ever posting the job. 

This is Where We Come In 
Startup Institute puts you at the center of the innovation ecosystem. Every aspect of our program 
is designed to turbocharge your professional network. This isn’t superficial networking—we’re 
talking about building real relationships with the industry experts and partners who help us 
develop our curriculum and teach our classes. They also hire our graduates. 

This is Your Network 
The Startup Institute experience begins as immersive learning with a cohort of strangers—it ends 
as a network of mentors, entrepreneurs, practitioners, and peers that you take with you for the 
rest of your career.

Your Cohort 
Your cohort will be your Startup Institute family. You’ll support each other, learn from one another, 
and leverage your networks to help each other achieve your goals. 
 

O U R  N E T W O R K 
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Alumni 
With approximately 1,300 alumni working in hundreds of high-growth companies around the 
world, you’ll be joining a powerful alumni network. They’ve been in your shoes, so they get it. 
They’ll pay it forward as your advisors and connectors. 

Instructors 
Our guest speakers are entrepreneurs and professionals from the local community. All of 
our instructors are working professionals in the innovation sector. They know which skills 
are in-demand and what companies look for in their next hire. You’ll have to put your best 
foot forward each day—you never know when you could be meeting your future boss or 
colleague. 

Hiring Partners 
More than 100 innovative companies partner with us to elevate their brands and get access 
to our rich pool of talent. You’ll get to meet their founders and CEOs during our intimate 
fireside chats and get facetime with hiring managers during exclusive networking events and 
partner fairs. 

Community 
In addition to our immediate Startup Institute community, you’ll gain unique access to the 
tech community at large. We host and participate in dozens of events throughout the city 
where you’ll have the opportunity to learn more about top companies that are shaping the 
future of innovation.

51





57

The programs culminate with our signature event: Talent Expo. 

We turn the traditional career fair on its head to showcase our graduates in a room full of CEOs 
and hiring managers. You’ll take center stage to pitch your skills, ambition, and hustle—in 60 
seconds—to this talent-hungry audience. 

Following the exposition, you’ll work the crowd to network and schedule interviews. Don’t worry 
about finding companies to talk to—you’ll be in high demand.

TA L E N T  E X P O
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C A R E E R  S U P P O R T

• Support in negotiating salary and benefits

After graduating from our program, you’ll receive two additional months of dedicated career 
coaching to ensure you achieve the outcome you’re looking for. 

The career support team will be comprised of the same individuals who you’ll work with closely 
throughout your Startup Institute experience—the program team.

Led by your city’s program director, the program team is responsible for creating the career 
growth opportunities we’re known for. They’ll connect you with companies looking to hire, facilitate 
career planning workshops, provide guidance on leveling up at your current company, and meet 
with you in weekly one-on-one’s to discuss your goals and develop an action plan to achieve them. 

Once you graduate, they’ll continue to help you build a career you love through:
• In-person career coaching
• Introductions to hiring managers
• Advice on career advancement within your current company
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THE ALUMNI EXPERIENCE 
We’re here to support your lifelong career growth. 

Networking 
As a Startup Institute alum, you’re always on the guest list. We invite you to participate in 
networking activities with each new cohort, and we host exclusive alumni events to keep you in 
constant contact with our partner companies. 

Continued Learning 
We’re constantly developing new programming based on what you tell us you want to learn. 
Whether you want to skill-up with an evening class, participate in online learning, or simply want to 
be inspired, we have a variety of offerings to keep your skill set relevant and in-demand. 

The Tent 
Our digital alumni platform enables our alumni to connect with each other around the world, 
post events, get inside access to job opportunities, ask questions, share insights, and learn about 
exclusive alumni perks.

S TA R T U P  I N S T I T U T E  N E V E R  E N D S
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Our vision at Startup Institute is to have thousands of 
alumni who are making a dent in the global innovation 

economy—and who are stronger because of their 
connections to the Startup Institute network. The Tent 
is step one in that journey and we hope that everyone 

leverages it as much as possible.
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Our admissions team selects applicants who demonstrate an ability to thrive in the innovation 
economy and whose backgrounds will enrich the dynamic of their cohort. 

What We’re Looking For
Startup Institute admissions criteria is rooted in research. To determine the best metrics to evaluate 
an applicant’s success, we surveyed 200 top executives, hiring managers, and entrepreneurial leaders 
from the innovation community. Our research revealed that there are six characteristics that best 
predict success for employees at high-growth companies.

Our Admissions Process is Designed to Uncover Which of These Qualities You Possess:
• Desire to learn
• Ability to thrive amidst ambiguity
• Passion for the work and culture
• Scrappiness and grit
• Excellence at collaboration
• Willingness to put the company before oneself

Great applicants are curious, adaptable, and resourceful team-players. We look for strong 
communication skills and coachability, as well as action-oriented leaders who are prepared to tackle 
our intense curriculum and who are eager to make a profound impact on something bigger than 
themselves. Your interviews with our admissions team and program director are geared towards 
uncovering which of these characteristics you possess.

How Can We Support You? 
It is our priority to provide you with a remarkable learning experience that will advance your career. For 
this reason, we tailor our programming to individuals at a variety of skill levels. Whether you’re totally 
new to the material of your chosen track, or already have some experience, we’ll provide you with lesson 
guidance and online learning resources to ensure you’re up to speed with the fundamentals.

If you are completely new to the material, we encourage you to submit your application six weeks prior 
to the start of the program so that you have enough time to get up to speed. 

Our admissions process is high-touch. Multiple interviews with various members of our team will focus 
on exploring who you are, what you’re looking to accomplish, and if Startup Institute can help you get 
there. If we’re not right for you, we won’t move forward with the process—it’s that simple.  

How Can You Support the Community? 
We also have a responsibility to our hiring partners, and to the innovation economy at large. This is 
why we only accept 18% of applicants—we owe it to our community to bring them the very best.

Our admissions criteria gives partner companies confidence that when they employ one of our 
graduates , they’re getting someone who can make an impact on day one. For our alumni, who depend 
on our reputation, it ensures we maintain the quality of our institution and alumni network.

A D M I S S I O N S
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       We’ll ask you for:

    • Your basic information 
    • The track and cohort you’re applying to 
    • Why you want to come to Startup Institute    

      Speak with a member of our admissions team (live or via video chat). We will:

    • Tell you about the mission and structure of the program 
    • Evaluate you for cultural fit 
    • Learn about your background and career goals
    • Inform you about payment options and logistics 

      All applicants will be assigned an assessment to give the admissions team an understanding of  
    your current skill level.

    • You’ll have 5 days to complete the assignment 
    • Assess your skill level to determine if pre-work will be required 
    • Determine if the work excites you 

     The second interview is with the program director in your city of interest. The director will:

    • Assess how your talents will enrich the group experience 
    • Determine if we can help you achieve what you’re looking to accomplish
    • Answer any remaining questions you have 

     We’ll let you know if you’ve been selected. 
 
    If you are admitted to the program, you will receive an email with instructions on next steps. Recommendations 
    on pre-work to help you get ready for the start of your program will also be provided.

1

2

3

4

5

THE APPLICATION PROCESS
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PAYMENT OPTIONS

We assist students in sourcing financing for our program with third-party lenders. Please visit our

A $1,000 deposit is required within three days of your acceptance into the program in order to 
reserve your spot. There are three payment options: 

Pay upfront. 
Full tuition is due one week prior to program start date. 

Split It: Pay half upfront, half later. 
Pay half one week prior to your start date, and the remaining half before completion of the 
program. This option incurs a $150 administrative fee. 

Finance your tuition

website to learn more our lending partners. Contact the admissions team to learn more about the 
payment plans available. 

Startup Institute is not a lender and makes no representations or warranties about your ability to obtain a loan or the terms
of any loan for which you may qualify. The loan information provided is offered by lenders and may change at any time.
All credit decisions, including loan approval, and the rates, terms, and other costs of any loan you are offered are the sole
responsibility of the lenders and may vary based upon the lender you select. We urge you to review carefully each lender’s
loan application, disclosures, and promissory note for final loan terms. There may be other financing options available to
you. Additional regulatory information can be found on our website.
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I N T R O  S K I L L S  C L A S S E S  

Not ready to commit to our immersive programs? You should consider an intro skills class. 

Our marketing, design, and coding classes provide you with a supportive community as you learn 
the fundamentals. We combine instructors from the local tech community, in-person evening 
classes, and online resources to create a personalized learning network. 

Students will gain a solid foundation in best practices and complete the class with a finished 
website, application, or marketing campaign to add to their portfolio. 

This is a great option for those who are investigating a new career path, or who want to learn 
a new skill to advance their career. If you decide to further your training after completing a class, 
we’ll apply your payment to your immersive program tuition.*

*Cannot be combined with other discounts or early application pricing.

Classes: 

Intro to Web Design 
Learn the fundamentals of the programming language used by web, app, and game developers.

Intro to Ruby 
Create an interactive website or application with this highly adaptable programming language.

Intro to JavaScript 
Learn how to build a website using HTML5, CSS3, and responsive design principles. 

Intro to Digital Marketing
Master the techniques and tools digital marketers use to acquire and engage customers.  

I N T R O D U C TO R Y  L E A R N I N G
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G E T  I N  TO U C H

Email: info@startupinstitute.com
Phone: 888-425-5557

 
Connect With Us

Want to talk? We’re here to answer your questions and help you determine which of our skills 
trainings is the right fit for your career goals. Reach out to schedule a conversation with 
the admissions team.
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